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B cywyacHux yMoOBax TocClojaploBaHHS PUHOK €Heprosz0epiraroymx marepiajiB
HaOyBae nefam OUIbIIOrO0 3HAYEHHS SIK JJII OKPEMHUX IMIANPUEMCTB, TaK 1 Jis
E€KOHOMIKH 3arajioM, OCKUIbKU TO€JIHY€E 1HTepecu Oi3Hecy, CIOKUBAyiB, JIEpKaBU Ta
CycniabcTBa y cdepax eHeproedeKTUBHOCTI, BIAHOBJIEHHS OYiBEIbHOTO (OHIY,
3HIDKEHHSI €HEProMICTKOCTI Ta peaiizaiii exosoriunux Inei. ns Ykpainu s
npo0emMaTHKa € 0COOJIMBO aKTyaIbHOIO 3 OTJISIy HAa BUCOKY €HEPrOEMHICTh Oy 11BEb,
noTpedy B TEPMOMOJCPHI3AIlll KUTIOBUX, KOMEPLUIMHUX 1 MPOMUCIOBUX 00’ €KTIB,
3pOCTaHHsl BapTOCTI EHEPropecypciB, MMOCHJIEHHS HOPMAaTHUBHUX BUMOT /10
eHepreTuyHoi e(QEeKTUBHOCTI Oy[iBelb, a TaKOX HEOOXIIHICTh IOBOEHHOIO
BIJIHOBJICHHSl JKHUTJIOBOI Ta 1H(QPACTPYKTYpHOI HEpPYXOMOCTi. 3a TaKMX YMOB
MapKETUHTOBA MOJIITUKA MIAMPUEMCTBA HA BIMIOBITHOMY PUHKY TIEpecTae OyTH JIUIIIE
IHCTPyMEHTOM TPOCYBaHHSI TOBapy 1 MEPETBOPIOETHCS HA CHUCTEMY CTBOPEHHS,
apryMeHTaIlli, J0BEeICHHS 1 MCIANPOIaKHOT IEPEBIPKU CIIOKUBYOI IIIHHOCTI.

Jlucepranito MPUCBIYEHO KOMIUIEKCHOMY JIOCHIKEHHIO TEOPETUYHUX 3acall,
YAOCKOHAJIEHHIO METOJUYHOTO0 1HCTPYMEHTapil0 Ta PO3POOJICHHIO MNPUKIAAHOIO
MexaHi3My (opmyBaHHS 1 peaiizailii MapKeTUHIOBOi TMOJITUKH MiAMPUEMCTBA HA
PUHKY eHepro3oepiraroumx MarepiaiB. AKTyalbHICTh TEMU BHU3HAYAETHCS
HEOOXI1THICTIO PO3BUTKY HAyKOBUX MIIXOIB 10 PO3yMIHHS MapKETUHTOBOI MOJITUKH
MIIPUEMCTBA 3 YypaxyBaHHSIM crenudikd eHeprozoepiralounx MaTepialliB  sK
0COOJIMBOTO TOBAPHOI'0 00’ €KTA, a TAKOK NOTPEOOI0 Y CTBOPEHHI JII€BUX IHCTPYMEHTIB
aIaNTHBHOTO  YOPABIIHHS  MAapKETHHTOBUMM  BUTpaTaMHd,  KOHKYPEHTHOTO

MO3ULIOHYBaHHS,  OILIIHIOBaHHS  €(QEKTHMBHOCTI  MAapKETUHTOBUX  pIlIEHb 1



BIIPOBAPKEHHSI CUCTEMU KIIFOUOBUX MMOKAa3HUKIB, OPIEHTOBAHUX HA MiATBEPIKYBaHUM
PUHKOBHI pe3yJbTarT.

MeTtoro aucepramiiiHoi poOOTH € HayKoBe OOIPYHTYBaHHS TEOPETUKO-
METOJAMYHUX Ta NPUKIAAHUX 3acad (OPMYBaHHS MAPKETUHTOBOI MOJITHUKH
HiANPUEMCTBA Ha PUHKY €HEepro30epiralouux MarepiaiiB i po3poOaeHHS MeXaH13My i1
aIalITUBHOT peanizamii 115 3a0e3MeYeH s MiIBUILIEHHS KOHKYPEHTOCTIPOMOXKHOCTI Ta
e(hEeKTUBHOCTI AISTBHOCTI MIIPHUEMCTRA.

OO0’exTOM JOCHIDKEHHS € mporec (OpPMYBaHHS MAapKETUHTOBOI MOJIITHKH
MIPUEMCTRA.

[IpenmMeToM AOCHIIKEHHS € CYKYHHICTb TEOPETHUYHUX, METOAMYHUX 1
NPUKIAIHUX 3acal (QopMmyBaHHS Ta peami3ailii MapKETUHTOBOI  IMOJITUKU
MiIPUEMCTBA HA PUHKY €HEepro30epiratounx MaTepiaib.

VY nporueci 10CHiKEHHSI BAKOPUCTAHO 3arajiLHOHAYKOBI Ta CIeliaibHI METO/IH,
30KpeMa METOAU TEOPETHUYHOrO Yy3arajlbHeHHS, CHUCTeMaTHu3allii, MOpPIBHSIHHSI,
CTPYKTYpHO-AUHAMIYHOTO  aHaji3y, EKCIEPTHO-aHAJITUYHOIO  OL[IHIOBAHHS,
ONMHUTYBAHHS, EKOHOMIKO-CTaTUCTMYHOI'O aHaji3y, TIpadiuHOro MOJEIIOBAaHHS,
€KOHOMIKO-MaTEMaTUYHOTO MOJEIIOBAHHSA, a TaKOX METOAU NOOYyIOBU MOJelei
PO3MOALIEHOTO JIary JiJisl OLIIHIOBAHHSI BIUIMBY BUTpAT Ha 30yT Ha JAOX1] BIJ peajizallii
npoaykii manpuemcTs. [Hpopmarliiiny 6azy 10CTiKEHHS CTAHOBIISITh HAYKOBI Mpalll
YKpPAiHCbKUX 1 3apyOiKHUX YYEHMX, HOPMATUBHO-TIPABOB1 AaKTH, CTaHAApTH Ta
METOAMKHU Yy cepi eHeproeeKTUBHOCTI, OPiliiiHI CTATUCTUYHI JKepena, (IHaHCOBa
3BITHICTh MIANPUEMCTB, aHAJIITHYHI MaTepiald MIKHAPOJHHMX Ta HaIlOHAIBHUX
oprasizaiiiif, a TaKOX pe3yJIbTaTh MPOBEJACHUX aBTOPOM OMUTYBaHb CIIOKUBAYIB.

HaykoBa HOBU3HA oJiepKaHUX PE3yJIbTATIB MOJSATa€ y MOTJIMOICHH] TEOPETUKO-
METOJMYHUX 3aca]l (PopMyBaHHS MAPKETHHTOBOI MOJITHKHU MiANPUEMCTBA HA PUHKY
eHepro3z0epirarounx MarepiajiB Ta pPO3POOJICHHI 1HCTPYMEHTapiio ii aJanTUBHOI
peanizalii B yMOBax TpaHchopmallii eHepreTH4Horo, OyiBeIbHOTO Ta PETyJISTOPHOTO
cepenoBuia. Y gucepTarii YJOCKOHAJICHO MiAXili 10 BHU3HAYEHHS CYTHOCTI
MapKETUHIOBOI MOJITHUKK MIANPUEMCTBA HA PUHKY €HEpro3z0epirarouux maTepialis,

KWW BpPaxOBY€ MPOCKTHO-IHTETPOBAHUHN, MYJIBTHATPUOYTUBHUN 1 HOPMATHBHO



BU3HAYCHHUI XapakTep TaKoro TOBapy; MiJX1J [0 OIIHIOBAaHHS MapKETUHIOBUX
JNETEPMIHAHT MAISUTbHOCTI MIANPUEMCTBA, WLIO0 IPYHTYETbCI Ha KOMILIEKCHOMY
BpaxyBaHHI MPOTYyKTOBO-TEXHOJOTIYHUX, IMIHOBUX, KOMYHIKAI[IHHO-I0KA30BUX,
30yTOBO-TIAPTHEPCHKUX 1  CEpBICHO-BepHGIKAIIMHUX  YMHHUKIB,  MEXaHI3M
aJIaNTHBHOTO YTMPABIIHHSI MapKETUHTOBHMH BHUTpaTaMHd Ha OCHOBI JIarOBOTO
MPOTHO3YBaHHS JOXOJMIB; METOAWYHUN Tiaxim 10 ¢GOpMyBaHHS aIalTHBHOTO
KOMILJIEKCY MAapKeTHMHTOBHUX pimieHb. HalOynu monansiioro po3BUTKY MOJIOKEHHS
MIOJI0 3MICTOBHOI XapaKTEpPUCTUKH €Heproz0epiralouux marepiamiB sk 00’€kTa
MapKETUHIOBOI TOJIITUKHU, TEOPETUUHI 3acajid POPMyBaHHS CIOKMBYOI IIHHOCTI Ha
BIIMOBIJHOMY PHHKY Ta METOJWYHI IMJXOAW JI0 OIIHIOBaHHSA €(EeKTUBHOCTI
MapKETUHIOBUX pIIIEHb MIAIPHUEMCTBA.

[IpakTiuHe 3HAYEHHS OJEPKAHUX PE3YJbTATIB IMOJSITa€ Yy MOMKIHUBOCTI
BUKOPUCTaHHS 3allpONOHOBAHUX y pPOOOTI MOJOKEHb, METOJIB 1 PEKOMEHJAIli
HIJIPUEMCTBAMU, 10 (DYHKIIIOHYIOTh Ha PUHKY €HEpro30epiraloumx maTepialiB, a
TaKOX CyO’€KTaMU CYMDKHUX PHUHKIB, TOB’SI3aHUX 13 eHeproeeKTUBHUM
OyJIIBHUIITBOM, PEKOHCTPYKIII€0, TEPMOMO/ICPHI3AIII€I0 T BiTHOBJICHHSIM 00’ €KTIB.

VY BcTym OOIPYHTOBAHO aKTyalbHICTh TEMH JOCTIIHKCHHS, BU3HAYEHO METY,
3aBllaHHs, 00’ €KT, MPEAMET, METOU TOCHIKEHHsI, HAYKOBY HOBU3HY Ta MPaKTUYHE
3HAYEHHA OJIEP’KaHUX Pe3yNbTaTiB. PO3KpUTO JNOTIKY AUCEpTaLIiHOI poOOTH, 11 MicLe
y PO3BUTKY Cy4YacHOi MAapKETHHTOBOI HAyKH Ta TMPAKTUKU  yIPABIIHHS
HIJIPUEMCTBAMHU HA PUHKY €HEpro30epiratounx MaTepiais.

Y nepmomy posaim «Teopernuni acnekTd (HOpMyBaHHS MapPKETUHTOBOL
MOJIITUKY MITPUEMCTBAY» JOCTIHKEHO CYTHICTD 1 CTPYKTYPY MapKETHHTOBOI MOJTITHKA
MIMPUEMCTBA, y3arajJbHEHO IMiIX0U HAyKOBIIIB JI0 i TPaKTyBaHHS Ta OOIPYHTOBAHO
JOTUTBHICTh PO3IJISAYy MAPKETHHTOBOI TOJITUKH SK CHCTEMH IUJIeH, MPUHIIUIIIB,
MPIOPUTETIB, LIIbOBUX YCTAHOBOK 1 B3a€MOY3TO/UKEHUX PIIIEHb MIANPUEMCTBA 1010
BUOOpPY LIJTLOBUX PUHKIB, TOBapy, I[iHU, 30yTy 1 KOMYHIKallid. PO3KpUTO 3MICTOBHY
XapaKTEPUCTUKY EHEProz0epirarounx marepiaiiB  sSK 00’€KTa MapKETUHTOBOI
nomiTuku. OOIPYHTOBAHO, IO TaKl MaTepiaj AOLUIBHO PO3TJIAJATH HE JIMIIE 3

TEXHIYHOTO YW OyAIBEJBHOTO MOMIALY, a SIK OCOOJMBUN PI3HOBHJ MPOEKTHO-



IHTErpPOBAHOTO, MYJIbTUATPUOYTUBHOIO 1 HOPMATUBHO BH3HAYEHOTO TOBapY,
CIIO’KMBYA I[IHHICTh SIKOTO (DOPMYETHCS Ha MEPETHHI (PYHKITIOHATBHO-CHEPTETUUHUX,
TEXHIKO-EKCIUTyaTaiiHuX, eKOHOMIYHUX, HOPMAaTUBHO-1HCTUTYIIHHUX, €KOJIOT19HO-
COIllaJIbHUX, MMOBEAIHKOBO-KOMYHIKAIIIHHUX 1 JIOTICTUYHO-CEPBICHUX XapaKTEPUCTHUK.
[IpoBeneHo neramizaifito BIUTUBY cHelM(IKM eHepro3depirarounx MaTepialiB Ha
OKpeMi CKJIaJI0BI MApKETHUHTOBO1 MOJIITUKHU MiAMPHUEMCTBA. J{0CIIiKEeHO MapKETUHTOBI
JEeTepMIHAHTH  MIANPUEMCTBA HA  PUHKY  €HEpPros30epiralouux  TEXHOJIOTIH.
3anponoHOBaHO KOHIENTYaJbHy MOJEIb JaHIIora (JOpMyBaHHS CIIOKUBUYOI IIIHHOCTI
eHepro30epiraroyoro marepiainy, sika MO€AHY€ BXIiJIHI JIETEPMIHAHTH, TEPBUHHI
edeKkTH, iX I1HTerpaiilo 1 KOHTEKCTyasi3allilo, KOMIOHEHTH CIIOKMBYOI I[IHHOCTI,
MOBE/IIHKOBI Ta PUHKOBI PE3yJbTaTH, a TAaKOX KOHTYP 3BOPOTHOI MEPEBIPKHU uepes
MOCTEeKCIUTyarTamiHi nani. Ha 1iifi OCHOBI YTOYHEHO BHM3HAYEHHS MapKETHHTOBHX
JNETEPMIHAHT SK CHCTEMH KEpPOBAaHUX YHMHHHMKIB MPOAYKTOBOTO, IIIHOBOTO,
KOMYHIKalliitHOro, 30yTOBOro, NapTHEPCHKOrO Ta CEpBICHO-BEPH(PIKALIIHOTO
XapakTepy, 10  3a0e3leuyloTh  IMEpPETBOPEHHS  TEXHIKO-EKCIUTyaTallliHuX
BJIACTUBOCTEH MaTepialy y JIOBEJEHY CIOXUBYY LIHHICTH 1 BIJATBOPIOBaHI PUHKOBI
pe3yJbTaTH.

VY npyroMmy po3aini «AHATITHKO-AIarHOCTUYHE OI[IHIOBAHHS MapKETHHTOBOI
NOJIITUKK TIAIPUEMCTB Ha PHUHKY €Hepro30Oepiraroymx marepiaiiBy IMpPOBEAEHO
CTPYKTYpHO-IUHAMIYHUN  aHaN3  PHUHKY, PO3KPUTO  OCOOJMBOCTI  HOTO
GyHKIIIOHYBaHHS B YKpaiHl Ta y3arajbHEHO BIUIMB TJIOOQJIBHUX 1 HAIlOHAIHHUX
TEHJICHI[IA Ha MOIMUT Ha eHepro3oepirardi Marepiaiu. 31HCHEHO TaKOXK eMITIPUYHE
JIOCITIJIYKEHHS TTOBEIIHKH CIIOKUBAYIB €HEepPro30epiralouux MarepiajiB y CIOKUBUOMY
Ta IPOMHCIIOBOMY CETMEHTaX. Pe3ypTaT OMUTYyBaHHS Al 3MOTY BUSIBUTH, IO TSI
000X CErMEHTIB SAPOM BUOOPY BUCTYNAIOTh €KOHOMIsSI €HEprii, 1liHa, CTPOK OKYITHOCTI
Ta JOBTOBIYHICTh MaTepiaiy, IpoTe apXITEKTypa pU3HKY € PI3HOIO: JIJIsl TPOMUCIIOBUX
CHOKMBA4YiB  BUPIIAIBHOTO 3HAa4YeHHs HaOyBalOTh cepTUdikallis, TeXHIYHa
JOKyMEHTAIlis, AKICTh MOHTaXy Ta JIOTICTHKA, TOAl SK JJIA KIHIICBUX CIOKHMBayiB
OUIBIIY POJIb BIAITPAOTh 3pO3YMUIICTh €PEKTY, TapaHTIi, TOBIpa O KOHCYJIbTAaHTa Ta

noOyToBO BiMUyTHHI KOMGOpTHHI pe3ynbTar. [lokazaHo, 110 Ha HBOTO 1CTOTHO



BIUIMBAIOTh MaciiTabu mnoTrped VYKpaiHW y BIJHOBJIEHHI Ta BiJ0YyJIOBI, YacTKa
MOIIKOJ/IPKEHOTO  KUTJIOBOrOo  (QoHay, mnporpamu DoHay eHeproedeKTUBHOCTI,
TUHAMIKa JKHTIOBOTO OYIIBHHWIITBA Ta TOCWUJIEHHS BHMOT JIO HOPMAaTHBHO
MIJITBEPKEHOI eHeproedekTuBHOCTI. Ha 111 OCHOBI JOBeACHO, IO YKPaiHCHKHMA
pPUHOK Jneaani Ounpine (YyHKIIOHY€ $K IHCTUTYLIMHO OIMOCEPEAKOBAHHA PHHOK
CUCTEMHUX pIllIeHb, 1€ MOCTAYaJbHUK Ma€ KOHKYpYBaTH HE JIMIIE 3a TOBAPHOIO
XapaKTEPUCTUKOIO YW I[IHOIO, @ M 3a 3[IaTHICTIO IHTETPYBAaTH CBOIO MPOIYKIIIO B
IPOEKTHI, TPOTPaMHI Ta PEryJISTOPHI KOHTYpH nonuTy. Ha ocHOB1 moOy10BH Moienei
PO3IMOAIEHOTO JIary BU3HAYEHO YacOB1 MapaMeTPH Ta CUJTY BIUTUBY BUTpPAT Ha 30yT Ha
JIOX1JT B/l peajizaiii mpoayKIlli TOCIKyBaHUX MiaAnpueMcTB. OTprMaHi pe3ysibTaTu
MITBEPIUIN JOLUUIBHICTh BUKOPUCTAHHS JIarOBOTO IMPOTHO3YBAaHHS JIOXOJIB MpU
OOTpYHTYBaHHI MapKETHUHTOBOro OIO/KETYy Ta 3aKJiaJd OCHOBY JUIsl pO3pOOJICHHS
MeXaHI3My aJalTHBHOTO yIPaBIIiHHS MAPKECTHHTOBUMH BUTPATAMHU.

VY TperboMy po3aunl «Po3poOneHHss MexaHI3My (opMyBaHHS Ta peami3anli
MapKETUHTOBOI MOJITUKH MIANPUEMCTBA HA PUHKY €HEpPro30epiralounx mMaTepialiiBy
pO3pO0ICHO MEXaHi3M aJalnTUBHOTO YIIPaBIiHHA MAapKCTHHTOBUMH BUTPATAMH
MIIPUEMCTBA HAa OCHOBI JIaTOBOTO TPOTHO3YBAHHS JOXOMAIB. 3ampOrOHOBaHO
PO3IIIAIaTH MAapPKETUHIOBl BUTPATH HE SIK CYKYIHICTh 13071bOBAaHUX KOMYHIKAI[IHHUX
IJIATeXKIB, a K IHCTPYMEHT JOBTOCTPOKOBOTO KOHCTPYIOBAHHS TOMHTY, 3HIMKCHHS
PUHKOBOT HEBU3HAYCHOCTI Ta MIATPUMKH MalOyTHIX JOXO1B. BU3HaueHO MpUHIUITN
JaroBOi 4yTJIMBOCTI, CErMEHTHOI nudepenuiamnii, (iHaHCOBOi 30aJaHCOBAHOCTI,
JIOKa30BOCTI Ta aganTUBHOCTI. Po3po0ieHO CTPyKTypy MeEXaHi3My, IO OXOILTIOE
1HpopMaIiiHO-T1arHOCTUYHUH, TTPOTHO3HO-aHAITHIHUH, 00 KETHO-PO3IOIILYNH,
peanizauifHO-KOOpAMHALIMHUM ~ Ta  MOHITOPUHIOBO-KOPUTYBaJIbHUN  OJIOKH.
OOrpyHTOBaHO KOHKYPEHTHE MO3UI[IOHYBaHHS H1ATPUEMCTB CEKTOpPY
eHepro3oepiraroumx MarepiajiiB  Ha OCHOBI  JICTEPMIHAHT MapKETUHTOBOIO
cepefoBuIa. 3ampONOHOBAHO Taly3€BO aJanToOBaHy KiacU(iKallil0 €K30MeHHUX 1
CHJOTEHHUX JETEePMIHAHT, PO3POOJICHO IHAMKATOPHI KapTH iX BHUMIPIOBAHHS,
1HTerpaibH1 MOKAa3HUKH OI[IHIOBAHHS Ta MAaTPUIIIO BIUIMBY JIETEPMIHAHT Ha MapaMeTpu

KOHKYPEHTHOTO TO3UIIIOHYBaHHA. J[OBEIEHO, 10 MO3UI[IOHYBAHHS IMiANPUEMCTBA Y



bOMY CEKTOpl Mae OyJayBaTHCS HE JMILIE€ HABKOJO TEXHIYHUX XapaKTepPUCTHUK
NPOAYKTYy, a SK OaraTOKOMIOHEHTHAa I[IHHICHA MPOMO3UIlisA. 3anmpornoHOBaHO
0araTOKOHTYpHY CHCTEMY KJIIOYOBHX TIOKa3HHUKIB €(EKTHBHOCTI, IO OXOTLIIOE
PHUHKOBO-PE3yJIbTaTUBHI OKAa3HUKH, ITOKA3HUKHA (POpMYBaHHS MOIMUTY 1 KOMYHIKaIIIH,
MOKa3HUKMU I[IHHOCTI 1 JOBIPH, NapTHEPCHKO-JOTICTUYHI, TEXHIKO-CEpBICHI Ta
(1HAaHCOBO-aJANTUBHI MOKA3HUKH.

Y BHCHOBKax [0 JuCEpTallii y3arajJbHEHO pe3yJbTaTH IPOBEICHOTO
TOCIIKEHHS, C(HOPMYIHOBAHO TEOPETUYHI W TPHKIAAHI TOJOXKEHHS IIOJ0
BJIOCKOHQJICHHSI ~ MAapKETUHTOBOi  TMOJITHKM  MIANPUEMCTBA  HA  PUHKY
eHepro30epirarouux MaTepiaib.

Kuro4yoBi cioBa: MapkeTWHroBa IOJITHKA MIANPUEMCTBA, €HEProzoepiraroyi
MaTepiaiM, CHOXKHMBYa I[IHHICTh, MApPKETHHIOBl JIETEPMIHAHTHU, KOHKYPEHTHE

MO3ULI0HYBaHHS, JJaroBe MPOTrHO3yBaHHs, KJIFOUOBI TOKa3HUKU €(DEKTUBHOCTI.



ABSTRACT

Maliar R.M. Marketing Policy of an Enterprise in the Market of Energy-Saving
Materials. Qualifying scientific work in the form of a manuscript.

Dissertation for obtaining the scientific degree of Doctor of Philosophy in
specialty 075, Marketing. Lviv Polytechnic National University of the Ministry of
Education and Science of Ukraine, Lviv, 2026.

In the current conditions of economic activity, the market of energy-saving
materials is becoming increasingly important both for individual enterprises and for
the economy as a whole, since it combines the interests of business, consumers, the
state, and society in the areas of energy efficiency, renovation of the building stock,
reduction of energy intensity, and implementation of environmental goals. For
Ukraine, this issue is especially relevant in view of the high energy intensity of
buildings, the need for thermal modernization of residential, commercial, and industrial
facilities, the growing cost of energy resources, the strengthening of regulatory
requirements for the energy efficiency of buildings, as well as the need for post-war
restoration of residential and infrastructural real estate. Under such conditions, the
marketing policy of an enterprise in the relevant market ceases to be merely a tool for
product promotion and is transformed into a system for the creation, substantiation,
communication, and post-sale verification of consumer value.

The dissertation is devoted to a comprehensive study of the theoretical
foundations, improvement of the methodological toolkit, and development of an
applied mechanism for the formation and implementation of the marketing policy of
an enterprise in the market of energy-saving materials. The relevance of the topic is
determined by the need to develop scientific approaches to understanding the
marketing policy of an enterprise, taking into account the specificity of energy-saving
materials as a special object, as well as by the need to create effective tools for the
adaptive management of marketing costs, competitive positioning, evaluation of the
effectiveness of marketing decisions, and implementation of a system of key indicators

oriented toward a verifiable market result.
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The purpose of the dissertation is the scientific substantiation of the theoretical-
methodological and applied foundations for the formation of the marketing policy of
an enterprise in the market of energy-saving materials and the development of a
mechanism for its adaptive implementation in order to ensure an increase in the
competitiveness and efficiency of enterprise activity.

The object of the study is the process of forming the marketing policy of an
enterprise.

The subject of the study is the set of theoretical, methodological, and applied
foundations of the formation and implementation of the marketing policy of an
enterprise in the market of energy-saving materials.

In the course of the research, general scientific and special methods were used, in
particular methods of theoretical generalization, systematization, comparison,
structural-dynamic analysis, expert-analytical evaluation, survey, economic-statistical
analysis, graphical modeling, economic-mathematical modeling, as well as methods
for constructing distributed lag models in order to assess the impact of selling expenses
on the revenue from the sale of enterprise products. The information base of the study
consists of scientific works of Ukrainian and foreign scholars, regulatory legal acts,
standards and methodologies in the field of energy efficiency, official statistical
sources, enterprise financial statements, analytical materials of international and
national organizations, as well as the results of consumer surveys conducted by the
author.

The scientific novelty of the obtained results lies in the deepening of the
theoretical-methodological foundations of the formation of the marketing policy of an
enterprise in the market of energy-saving materials and in the development of tools for
its adaptive implementation under conditions of transformation of the energy,
construction, and regulatory environment. The dissertation improves the approach to
defining the essence of the marketing policy of an enterprise in the market of energy-
saving materials, which takes into account the project-integrated, multi-attribute, and
normatively determined nature of such a product; the approach to evaluating the

marketing determinants of enterprise activity, which is based on the comprehensive
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consideration of product-technological, price-related, communication-and-evidence-
based, distribution-and-partnership, and service-and-verification factors; the
mechanism of adaptive management of marketing costs based on lagged forecasting of
revenues; and the methodological approach to the formation of an adaptive set of
marketing decisions. Further development was given to the provisions concerning the
substantive characteristics of energy-saving materials as an object of marketing policy,
the theoretical foundations of consumer value formation in the relevant market, and
methodological approaches to evaluating the effectiveness of enterprise marketing
decisions.

The practical significance of the obtained results lies in the possibility of using
the provisions, methods, and recommendations proposed in the work by enterprises
operating in the market of energy-saving materials, as well as by entities in related
markets associated with energy-efficient construction, reconstruction, thermal
modernization, and restoration of facilities.

The introduction substantiates the relevance of the research topic, defines the
purpose, objectives, object, subject, research methods, scientific novelty, and practical
significance of the obtained results. It reveals the logic of the dissertation, its place in
the development of modern marketing science and the practice of enterprise
management in the market of energy-saving materials.

In the first chapter, “Theoretical Aspects of the Formation of Enterprise
Marketing Policy,” the essence and structure of enterprise marketing policy are studied,
scholarly approaches to its interpretation are generalized, and the expediency of
considering marketing policy as a system of goals, principles, priorities, target settings,
and mutually coordinated decisions of the enterprise regarding the selection of target
markets, product, price, distribution, and communications is substantiated. The
substantive characteristics of energy-saving materials as an object of marketing policy
are disclosed. It is substantiated that such materials should be considered not only from
a technical or construction perspective, but also as a special type of project-integrated,
multi-attribute, and normatively determined product, the consumer value of which is

formed at the intersection of functional-energy, technical-operational, economic,
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regulatory-institutional, environmental-social, behavioral-communication, and
logistics-service characteristics. The influence of the specific nature of energy-saving
materials on particular components of the enterprise marketing policy is detailed. The
marketing determinants of the enterprise in the market of energy-saving technologies
are studied. A conceptual model of the chain of consumer value formation of an energy-
saving material is proposed, which combines input determinants, primary effects, their
integration and contextualization, components of consumer value, behavioral and
market results, as well as a feedback verification loop through post-operational data.
On this basis, the definition of marketing determinants is specified as a system of
manageable factors of a product, price, communication, distribution, partnership, and
service-verification nature, which ensure the transformation of the technical-
operational properties of the material into proven consumer value and reproducible
market results.

In the second chapter, “Analytical and Diagnostic Evaluation of the Marketing
Policy of Enterprises in the Market of Energy-Saving Materials,” a structural-dynamic
analysis of the market is carried out, the peculiarities of its functioning in Ukraine are
disclosed, and the influence of global and national trends on the demand for energy-
saving materials is generalized. An empirical study of the behavior of consumers of
energy-saving materials in the consumer and industrial segments is also conducted.
The survey results made it possible to identify that for both segments the core of choice
is formed by energy saving, price, payback period, and material durability; however,
the architecture of risk is different: for industrial consumers, certification, technical
documentation, installation quality, and logistics are of decisive importance, while for
final consumers, greater importance is attached to the clarity of the effect, guarantees,
trust in the consultant, and a comfortably perceptible household result. It is shown that
it is significantly influenced by the scale of Ukraine’s needs for recovery and
reconstruction, the share of damaged housing stock, the programs of the Energy
Efficiency Fund, the dynamics of housing construction, and the strengthening of
requirements for normatively confirmed energy efficiency. On this basis, it is proved

that the Ukrainian market is increasingly functioning as an institutionally mediated
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market of system solutions, where the supplier has to compete not only in terms of
product characteristics or price, but also in terms of the ability to integrate its products
into the project, program, and regulatory contours of demand. On the basis of
constructing distributed lag models, the time parameters and the strength of the
influence of selling expenses on the revenue from the sale of products of the studied
enterprises are determined. The obtained results confirmed the expediency of using
lagged revenue forecasting in substantiating the marketing budget and laid the
foundation for the development of a mechanism for adaptive management of marketing
costs.

In the third chapter, “Development of the Mechanism for the Formation and
Implementation of the Marketing Policy of an Enterprise in the Market of Energy-
Saving Materials,” a mechanism of adaptive management of enterprise marketing costs
based on lagged revenue forecasting is developed. It is proposed to consider marketing
costs not as a set of isolated communication payments, but as an instrument for the
long-term construction of demand, reduction of market uncertainty, and support of
future revenues. The principles of lag sensitivity, segment differentiation, financial
balance, evidence-based nature, and adaptability are defined. The structure of the
mechanism is developed, encompassing information-diagnostic, forecasting-
analytical, budget-distribution, implementation-coordination, and monitoring-
corrective blocks. The competitive positioning of enterprises in the sector of energy-
saving materials based on the determinants of the marketing environment is
substantiated. An industry-adapted classification of exogenous and endogenous
determinants is proposed, indicator maps for their measurement, integral assessment
indicators, and a matrix of the influence of determinants on the parameters of
competitive positioning are developed. It is proved that the positioning of an enterprise
in this sector should be built not only around the technical characteristics of the
product, but as a multicomponent value proposition. A multi-contour system of key
performance indicators is proposed, encompassing market-result indicators, indicators
of demand formation and communications, indicators of value and trust, partnership-

logistics indicators, technical-service indicators, and financial-adaptive indicators.
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The conclusions to the dissertation summarize the results of the conducted
research and formulate theoretical and applied provisions regarding the improvement
of the marketing policy of an enterprise in the market of energy-saving materials.

Keywords: enterprise marketing policy, energy-saving materials, consumer
value, marketing determinants, competitive positioning, lagged forecasting, key

performance indicators.



